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THE FOLLOWING INFORMATION IS PRESENTED BY:

Public
Relations
Society of
America

Hispanic Public Relations Associatio
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PURPOSE OF THE CENSUS

TO COUNT EVERY MARKETING PROFESSIONAL,
LATINO & NON-LATINO ALIKE, WHO SPEND

AT LEAST 30% OF THEIR TIME IN U.S. HISPANIC
PUBLIC RELATIONS AND/OR SOCIAL MEDIA
WORK IN THE U.S. AND/OR PUERTO RICO
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Conference Co-Title
Sponsors

FLEISHMAN




ETHNIC BACKGROUND

<
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PERCENT OF TIME SPENT IN

HisPANIC PR &/OR HISPANIC SOCIAL MEDIA WORK

9% 39% 30-50%
50-70%
® 70-100%

22%
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EXPERIENCE IN THE PR FIELD

1to5yrs
6to10 yrs

" 11 or more yrs
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HAVE YOU WORKED ON ANY HISPANIC

SOCIAL MEDIA PROJECT IN THE PAST YEAR?
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TYPE OF ORGANIZATION
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BEST DESCRIPTION OF WHO SHOULD LEAD

HISPANIC SOCIAL MEDIA




SI1ZE OF COMPANY
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